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OVERALL AGENDA

WSOFTEXBRAZILIAN GOVERNM&ENT PROGRAM

FOR IT EXCELLENCE AND EXPORT PROMOTION.
A Robert Janssen i Senior Advisor:

W PRESENTATION OF THE CURRENT CULTURAE‘W"
COMPETITIVE ADVANTAGES OF BRAZIL

Alvaro Lima; Founding Partner & Alan Ma
VP of Business Developmemorth Ameri¢g? s
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OUR OBJECTIVE TODAY

Raise your awareness that there are that are
severalBrazilian IT servicesd solutions providers;

Y2NB GKFy OFLIofS u2
great quality , delivery precision and

competitive pricing with the addition of
creative prone cultural background that ;. sm. ¢
gives you added value in meeting your 4
goals.
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WWHAT IS BRAZIL IT ?
WCOUNTRY OVERALL COMPARATIVE SIZE wiv,
WCOUNTRY GENERAL INDICATORS

WTHE CULTURAL DNA ADVANTAGE
WOUR FINAL MESSAGE




WHAT IS BRAZIL IT 72

BRAZIL IT is a brand name for the Brazilian
CSRSN}Yf D2USNYyYSyuQa
Services Export Incentive Program. The
government, through a permanent
agency called SOFTEX, and an Industry 0




COUNTRY COMPARISON

Countries with area Countries with population
> 4 million km? > 100 million

Bangladesh
Nigeria

,,,,, L I C  Pakistan

B ndonesia

Countries with GDP
> US$ 1,5 trillion
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COUNTRY GENERAL INDICATORS

The 2nd largest commercial air fleet in the world
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Nit‘.

ne 2nd largest agriculture vehicles market in the wor

ne 3rd largest market for TV sets in the world
ne 3rd largest market for copying machines.ir/the-wor
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THE MOST

REPRESENTATIVE
MULTINATIONALS AREs,
PRESENT IN BRAZIL,

g"fﬁ FI/M-‘@ o ﬂﬂ(’? EI/WB‘ on

citibank



http://www.merck.com.br/index1.asp
http://www.microsoft.com/brasil/office/editions/default.asp
http://www.cadburyschweppes.com/EN/
http://www.ibm.com/us/
http://www.tata.com/index.htm
http://www.merck.com.br/index1.asp
http://www.microsoft.com/brasil/office/editions/default.asp
http://www.cadburyschweppes.com/EN/
http://www.ibm.com/us/
http://www.tata.com/index.htm

VUL TURE DIVERSI 'Y

A

EASTTUNDERSTANDING ANDADAETAITION
HOANY CULIURE € NGO CULTURAL BARRIERS




CULTURAL DNA AS A COMPETITIVE
ADVANTAGE

Major Economic Turning Points in Brazil
1986 - 1994
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Since 1994




CULTURAL DNA AS A COMPETITIVE
ADVANTAGE

PAST; ECONGMIC INSTABILITY:AND CHANGES
ESTABLISHED A'SOLID DINA FOR:

¢ FAST UNDERSTANDING 7{
¢ CREATIVE SOLUTIONS |




HOW BRAZILES IT SKILLS ARE
PERCEIVED BY ANALYSTS

AExpertise and Creativity are strong features
nnovative professionals
AExtremer flexible andiadaptable task force

00d fine tuning with the client %/

G
AGood technical abilities

‘i



IT SERVICES AND SOLUTIONS
PORTFOLIO

WRIisk Analysis & Management
wWGovernance and Compliance
WBusiness Continuity Planning
WIT Consulting

wWBPO

WAPpplications Development
wWApplications Maintenance
(wRemote Infrastructure Management | o
W Staff Augmentation N \ ,

iegy :




OUR MESSAGE

wGO GREEN mmp (WE SAY GO TO BRAZR IT
PLENTY GREEN)

AGO WESTINEW meg
VERTICALS AN (WE SAY GO SOUTH) <

NEW GEOGRAPHIES - Ll

ABE FLEXIBLEmssp (WE SAY DEPLOY NEW |
OPTIONS THROUGH o
PROVEN VENDQRSH#™ |

N 22 #
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CONCLUSION

WHEN YOU ARE LOOKING FOR SOEINVVARE
SOLUTIONS ANDHIFSERVICES...

. CHECKIBRAZILTOOAS I IS ALSO A
VWORLD CLASS SUPPLIER
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ww\Ww. brazil-it.com

Thank you
Robert Janssen
Blog: www.exportati.com

rjanssen@outsourcebrazil.com.br
www.brazitit.com

@ BRASSCOM ApexBrasil ¢




