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OBJECTIVE TODAY

Raise the awareness that there are
several Brazilian IT services and solutions providers
more than capable to become a strategic
partner with great quality , delivery
precision and competitive pricing with the
addition of a creative prone cultural
background that provides value beyond
expectations 



WHAT IS BRASIL IT +

BRASIL IT + is the corporate identity that 
brings together all the major industry 
associations under a single effort to 
showcase Brazil and its indigenous 
companies as being internationally savy 
and globally aware, besides being 
technically fit to become a great partner in 
delivering value beyond expectations to 
clients around the world



OFFER DEMAND

CONSOLIDATION

OPENING

POSITIONING

DEVELOPMENT STRATEGIES

INTERNATIONALIZATION ςCONCEPTUAL MODEL
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STRATEGIC SEGMENTS

Health IT Energy

Defense Nanotech Biotech

STRENGTHEN COMPETITIVENESS

Automotive Capital Goods Textiles

Furniture Cosmectics Construction

Services Naval Shoes & Leather

Agribusiness Biodiesel Plastics

CONSOLIDATE / EXPAND LEADERSHIP

Aeronautics Oil/Gas/Bioethanol Mining

Siderurgy Celulose Meet & Poultry
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INTERNATIONALIZATION ςPOSITIONING

2010 Worldwide Growth Forecast 
(30 selected countries representing 83% of global GDP)
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INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

Largest 
consumer 
market 
in Latin America
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3rd largest market of 

cell phones, 

cosmetics and soft 

drinks  



INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

5th largest market of personal 

computers and automobiles



INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

Worldôs 7th

largest 

manufacturer of 

automobiles



INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

Worldôs 4th largest manufacturer of 

aircraft and top producer of models 

seating up to 120 passengers



INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

Top 5 producer 

of medical and 

dental 

equipment



INTERNATIONALIZATION ςBRAZIL AS A GLOBAL PLAYER

Home to the worldôs 

10th largest 

petroleum reserves 



COUNTRY COMPARISON

Australia

Russia

USA

Brazil

China

Japan

Bangladesh

Nigeria

Pakistan

Indonesia

Canada

France

Germany
Italia

Spain

Mexico

South Korea

Netherlands

India

UK

Countries with area

> 4 million km²

Countries with GDP 

> US$ 1,5 trillion

Countries with population

> 100 million



SOUTH AMERICAN HUB

THE MOST
REPRESENTATIVE
MULTINATIONALS ARE
PRESENT IN BRAZIL


