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Brazil as a potential partner
In building a global services
delivery model
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And aligned with the clients
needs
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OUR OBJECTIVE TODAY AND BEING @ NASSCO
WHAT IS BRASIL IT +

THE BRAZILIAN GOVERNMENT PERSPECTIVE
COUNTRY OVERALL COMPARATIVE SIZE
COUNTRY AS A LATIN AMERICAN HUB

THE PRIVATE SECTOR PERSPECTIVE

AN BRAZILIANINDIAN SUCCESS STORY
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THE PERCEPTION OF BRAZIL
OUR FINAL MESSAGE
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Raise the awareness that there are
severalBrazilian IT servicesd solutions providers
more than capable to become a strategic
partner with great quality , delivery

precision and competitive pricing with the
addition of a creative prone cultural

background that provides value beyond
expectations
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BRASIL IT + Is the corporate identity that
brings together all the major industry
assoclations under a single effort to
showcase Brazil and its indigenous
companies as being internationally savy
and globally aware, besides being
technically fit to become a great partner In
delivering value beyond expectations to
clients around the world
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Defense ] [ Nanotech [ Biotech

STRENGTHEN COMPETITIVENESS

\ Automotive Capital Goods Textiles

: Furniture Cosmectics Construction

: Services ) Naval Shoes & Leather
: Agribusiness Biodiesel Plastics

CONSOLIDATE / EXPAND LEADERSHIP
Aeronautics ] [ Oil/Gas/Bioethanol ] [ Mining
Siderurgy ] [ Celulose ] [ Meet & Poultry

ApexBrasil ¢

AGENCIA BRASILEIRA DE PROMOCRD
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Aderéncia dos Produtos da Apdrasil
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Aderéncia dos Produtos da Apdrasil
Segmento do Publicé\lvo: Empresa Brasileira Exportadora Intermediarie
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2010 Worldwide Growth Forecast
(30 selected countries representing 83% of global GDP)
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INTERNATIONALIZATIQRRAZIL AS A GLOBAL PLAYER

Largest
consumer
market

In Latin America

"we
ApexBrasil

ssssssssssssssssssssssss



INTERNATIONALIZATIQRRAZIL AS A GLOBAL PLAYER

' é8Pmarket of

[ < &

|
| ; C |
| , € es,
‘ 0] /// nd soft
‘_ . 3 »
& ‘ 3 | ‘

ApexBrasnI

IIIIIIIIIIIIIIIIIIIIIIIIIII



INTERNATIONALIZATIQRRAZIL AS A GLOBAL PLAYER

.

al
S

5th largest market of pe
computers and autom

B’

"we
— ApexBrasil

DE EXPORTAGOES £ INVESTIMENTOS



INTERNATIONALIZATIQRRAZIL AS A GLOBAL PLAYER

er of
A tomobiles

ApexBrasil ¢

AGENCIA BRASILEIRA DE PROMOCRD

M

s
..................

DE EXPORTACOES E INVESTIMENTOS

W Y



INTERNATIONALIZATIQRRAZIL AS A GLOBAL PLAYER

Wo r | dhdagest manufacturer of
alrcraft and top producer of models
se%tlng up to 120 passengers
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Home t o t he
10t largest
petroleum reserves
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Countries with population
> 100 million

Countries with area
> 4 million km?2

Bangladesh
\ I Nigeria

I C  Pakistan

B ndonesia

Countries with GDP
> US$ 1,5 trillion
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THE MOST
REPRESENTATIVE
MULTINATIONALS ARE
PRESENT IN BRAZIL



